| 1313 ans Fe Aad | U7 7| atuil 13 | funau 2567 — wgun1au 2568 | 51

UNAUIY

NFnauaznagnsnIaanIsvaBungluwainguinusssuuudadauaulal
Influence and communication strategies of cultural influencers

on social media

N3N WSlnyad!

Suiilgsuduatuunaing : 15 8.6, 2568
FuiudludFuugaunanny : 21 e, 2568

JuneeuSuiiuiunay : 25 f.o. 2568

unAnge

MmAdeFes “Brnauaznagnénsdeansvesdurigiouweinguinussuudedsaueeulal”
Tnquszasddil 1) WeAnwinagninisadrauususiyana (Personal Branding) 1e4 Burlguouises
(Influencer) suiansssuvudedsauseulatl 2) ileAnwdvEnavesnagms maaiauusuiyanaves
Surlgiouwed Fuimusssuiifivediuamsuudedinusaulatl 3) ilemeuduiugszwinnagns
MsafLusUdyARa 189 Butlgioulte’ Mmuinusssnvudedsauseulatiudninavesnagns
MsaaLUTUAYARA Y89 Buslgioulwes suiwusssuuudedsauoeulay uaz 4) elTeuifiou
nagMsMsEILUTUAUARR Yo Burlgeuiwe Mufmusssniifivediuamsuudedseusoulat 1933
dudunmsifedmivinguizasdted 1 1dunsiduiBenunimieisnsidetonats (Documentary
Research) Wun1sAneideoenanseing 9 fiigveniennvesineuarvewinassmaiieAnu i iu
nagné nsadauuTudyAna 189 Butlgioueed Auiamussnuudedsausoulat Biudunside
dmiuinguszasdded 2 - 4 1 BuiBmsifeiaiunnmeisnisdisne nquiedisdiuan 400 Ay
wnsilenldlunmsidefeuvuasuniy adaldliun mnud fovay Aade dnudesuuinasgu ttest,
one- way ANOVA, LSD wazmavnendausavsanduiusuuuiiiosdu namsisoSesmuinguszasd
wuin 1) nagnsnsaiLUTUsyAna Yo Bungioulres Muiamsssuuudedsauesulat fdwou
10 nagys Idun 1. mydianesidnuuazandmin 2. nsaademifianen 3. nisldunanrosud
wnzas 4. Msdeansuazanuaiiaye 5. nsaisguruesulat 6. mevhausmiufiBnmnanie
fiusiing 7. n1sldmaluladlnal 8. masnwennalusslanazanudednd 9. msfnmuuaziinsizsing
waz 10. nsUsudaivanunsainaewsus 2) freunuudeunudmlvaidumands Sovas 53 flony
52119 31 - 40 U Sowae 385 syunmstnuBayaws Sevar 625 fveldinfesadou 15001 - 30,000 UM
ogay 56.5 emminnuuienenty Segas 29 Tunmmsiunagns MIaseuusuaueRa Ued Bungeuwes
futmusssuvudedianesulatl sunnutifegela Anade 4.25 dudenuuninggiu 0.65
uwarnuvanedeglusziiugs suanuin@etie Aede 4.05 dnudeauunasgu 0.72 wammumsnein

! Jemansn913e anvivmalulagnislavaniarUssnduius ansuImsgsikasimalulagansauma
wIngdemalulagiviinany iueen




52 | 15e15 a3 Ao Aat | U7 7 | atudl 13 | Suanau 2567 — wowanas 2568 |

oglusziugs sumudedngy Anade 4.53 dudsauuninsgiu 0.84 ulanamaneineglu
sedugeann lunmandvdnavesnagns msaiisuususiuana vesdumigleulses MuinusssuLe
Haueaulat fumsduaiumiuvanraneneiausTsy Anade 4.12 dmudesuuninigiu 0.83
wamnumneinegluszdugs sunsnsdulasugiaviesiu Atede 4.08 dudssuuumnsgiu 0.61
wamnuminedeglusedugs suniseyindussind Aade 4.36 drudsauuinnigiu 0.82
wamnuvsneineglusefugann sunsdaaiunisidinsiy Aeds 4.27 drudsauumnsgy
0.57 wlarnuvanedneglusedugs 3) nagnsnisaiauusuayana ved dungouees muimusisy
e wduiusiudvinavesnagns msairsuusudynna ves durlgoulees fuausssy Aszdu
tfuddey 001 lneAanuduiudarniluafamudiusedlusedugs uas 6) nguiieguiifidnuuenig
Uszansiiuey dinsdne 9ol uazerdwdisnadu Insldnagns nsafeuvsudyana vos
durgiouees sutausssuuudedinusouladfiunnsaiueg il dgmeaianisesiu 0.05

o o w s

AEnARY: NagNsNTERas, dungieugaiiuiniusssy, Aedrueaulall

Abstract

The study titled "The Influence and Communication Strategies of Cultural Influencers
on Social Media" aimed to achieve the following objectives: 1) to examine the personal
branding strategies of cultural Influencers on social media 2) to investigate the influence of
these personal branding strategies on social media audiences 3) to identify the relationship
between personal branding strategies and their influence on audiences and 4) to compare the
personal branding strategies across different demographic groups of social media audiences. The
methodology for the first objective employed qualitative research through documentary
analysis of relevant Thai and international documents to explore the personal branding
strategies of cultural Influencers on social media. For objectives (2) through (4) quantitative
research was conducted using surveys with a sample size of 400 participants The research tool
was a structured questionnaire and statistical techniques used included frequency,
percentage, mean, standard deviation, t-test, one-way ANOVA, LSD and Pearson’s correlation
coefficient. Results by Objective: 1) personal branding Strategies: Ten strategies were identified:
1. self-analysis and core value identification 2. creating valuable content 3. utilizing appropriate
platforms 4. consistent communication 5. building online communities 6. collaborating with
experts or partners 7. adopting new technologies 8. maintaining transparency and integrity
9. tracking and analyzing results and 10. adapting to trends and situations 2) Demographics of
Respondents: Most respondents were female 53% aged between 31 - 40 years 38.5% with a
bachelor's degree 62.5% earning an average monthly income of 15,001-30,000 THB 56.5% and
working in private companies 29% The overall perception of personal branding strategies in
terms of attractiveness (mean = 4.25 SD = 0.65, credibility (mean = 4.05SD = 0.72) and
expertise (mean = 4.53 SD = 0.84) was rated as high or very high Influence of personal branding
Strategies : Cultural Influencers’ strategies were perceived to significantly promote cultural
diversity (mean = 4.12 SD = 0.83) stimulate the local economy (mean = 4.08 SD = 0.61)
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preserve traditions (mean = 4.36 SD = 0.82) and enhance audience engagement (mean = 4.27
SD = 0.57) all rated at high or very high levels 3) The personal branding strategies of cultural
Influencers are significantly correlated with the influence of these strategies on audiences at
the 0.01 significance level with most correlation values indicating a high level of association
4) Sample groups with differing demographic characteristics in terms of age education level
income and occupation were found to employ distinct personal branding strategies of cultural

Influencers on social media with statistically significant differences at the 0.05 level.

Keywords: Communication strategies, cultural influencers, social media
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