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Abstract

Cultural tourism is considered a high-value tourism with long-term growth. It brings
multiple benefits to the locals, especially in terms of effective resource allocation. It also
increases employment ability, develops infrastructure, and conserves cultural heritages in the
local area. What’s more, cultural tourism generates incomes to local people. Thus, fostering
cultural tourism marketing is vital. This article presents review of knowledge and framework
concerning the implementation of content marketing to promote cultural tourism marketing,
resulting in attracting tourists to the areas. The objective of the article is to propose major

principles in creating content marketing which consists of goals in constructing content marketing,

5 99, @197 BT UV AUNUS UM INSNFULIINTLE



| 315615 @15 Ao Aad | I 3 | atufl 6 | Usesd 2563 | 33

notably building awareness, taking care of and creating target groups, designing activities for
target groups, providing consultation regarding products or services of high value to target
groups, and establishing attractiveness. Main principles in creating content marketing include
content creating, content promoting, content adapting, and content analyzing. Important
features of content marketing contain sharing of value with target groups, being interdependent

by creating valuable relations, implementing proficient communication, and not taking
advantage among one another. Content marketing strategies consist of blog, e-book, infographic,
podcast, guideline, and white paper document creating. They also involve case study, online
news broadcast, digital magazine, newsletter, article, testimonial, roadshow, tip sheet, and

checklist.

Keywords: Content marketing, cultural tourism
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