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A CRISIS COMMUNICATION PROCESS: A CASE STUDY ON NAKHON
RATCHASIMA SHOOTING
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ABSTRACT

The shooting incident in Nakhon Ratchasima province In which there are many
casualties and losses, leading to a crisis in the safety and security of the lives of people in
Thai society. Thai society, especially in the form of emotion and fear for violence this respect, it is
found that the media have played an important role in the spread of information. Because the
media is fast and information is presented in a timely manner. For this reason, the power of
the media also has caused alertness in the development of ways to solve crisis situations.
Especially in the dimension of communication It can be quite clearly seen that in the
implementation of the crisis communication issue, it is considered as important and necessary

for information management and direction management of the plan for maximum efficiency.

KEYWORDS: Communication, Mass media, Crisis, Violence
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