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Satisfaction of service users towards marketing factors,

technology acceptance and behavior on using TV on demand service
9R5UNS SRl AATUNS wEnnmuleSu?

UNANED
= = « o Y a | ) ) a
n1sAnwses “anuiienelavesylduinisdeladuninisnain nsseusumalulad uas
a Y a y ada v o a v I3 A e Y Y a

WeANTINNIIGUINIS TV on demand” T3338109U10 Tinguseasa 1) iefnwglivaadlduinig
muiesneladedadenianisnain weinssunislduinig wazniseeusuwmaluladvesdlduinis TV
on demand 2) teAnwiANudTusIEnINginaliusng nsweusuimaluladiuanuiianels
naladenienisnan LazngAnssunsldusinig TV on demand laslduuvasunulunisiiusausiu
Y W | o Y a aaa a ¢ v - v ! a
Toya NguAIeg19fe JlEuInIs TV on demand adfldlun1siiasizvideyarie Arfaeay Anade
arudsauunmsgu wasldadAiomaAduusydviiies dulurmnudunus ssmwduus nanmsAnwmudn
Altusnsiianuiianelaseladunisnaindunisiiauednuaugninenwinign wasinganssy
N133UYUK1UY09N19 Smartphone W nAiga Fendnaelduinisiauduiusivanuiianelaly
Jadun1snane vaeNaNka18nsusNIsReauvesaudnlifianudunussenuianelasetdade
nseaatuyninu wazgiinaadldusnisiianuduiusseng Anssunislduinisisseziaiazanud
dunsvanuwmalulagianuduiusdengAnssunisldusnisg Tususseziandunissusneuselewy
Plesunnmaluladaisaumned

o o w

adnagy: Jadenienisnann, nseausumalulad, wginssunisldu3nis, TV on demand

Abstract

A study of customer satisfaction on marketing factors, technology acceptance and
behavior on using TV on demand service. The quantitative research methods have a purpose
1) To study the background of users Satisfaction with marketing factors Service behavior and
technology acceptance of TV on demand users. 2) To study the relationship between service
background, technology acceptance and satisfaction with marketing factors and behavior on
using TV on demand service. The statistics used for data analysis were percentage, mean,
standard deviation. And use statistics to find Pearson coefficient to the relationship between
variables. The research found that users are satisfied with the marketing factors regarding
physical presentation the most. And have the most viewing behavior via smartphone channel.
In which the user background relates to the satisfaction with the marketing factors. While the

monthly service expenses of the members do not correlate with satisfaction with the marketing

factors in all aspects. And the background of the users in relation to the behavior of using
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the service, both duration and frequency. The acceptance of technology correlated with

service using behavior in terms of duration and perceived benefits from information technology.

Keyword: Marketing factors, Acceptance of technology, Service behavior, TV on demand
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