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Television production interesting in the digital era
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Abstract

With the advancement of technology makes all the media have to adapt. Including
radio, television with satellite TV channels take place from 6 to 48 channels at a time not too
long. The number of channels increased its audience but also the same. The competition
between more stations, each station must have a strategy to produce results in line with the
behavior of the audience today. Which is considered as an element of communication is the
Messenger (Sender) The producers must have production that audiences can engage with
entry to the bond. The content of substance (Message) to be a novelty to attract the audience
to view a list of the stations. A presentation on the channel (Channel) with a broad range
rather than a producer for television's only one way to produce it, but the content broadcast
to the platform. (Platform) and other things to cater for the production of the behavior of
audiences (Receiver) in depth. The data were analyzed to study and establish guidelines on
various aspects, including the design of heuristics audience. In accordance with the
requirements of the viewing audience and produce truly meet the needs of the audience as

possible.
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